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Authors Institution Country Paper Title Slot/ Date/ Time Location
Psychological ownership — Burden or joy? Experiences of tourism entrepreneurship
Hannele Rautamaki University of Jyvaskyla Finland from the viewpoint of finnish family companies
Patricia A. Fitzgerald & Robert Blunden Saint Mary’'s Umver§|ty; Dalhousie Canada Impact of economic downturn on the strategic direction of family firms in canada
University
Michael -Tsabari Nava & Tan Wee-Liang Israel Institute of Technollogy; _S|ngapore Israel, Singapore What can non-family organizations th_at beh'ave like family firms learn from the family
Management University business literature
Gonzalo Gémez-Betancourt, Maria Piedad _ . _ Exploratory study on the |nf|uence_9f family vision and ownership vision on th_e
. . Universidad de La Sabana Columbia strategy and of these in the profitability and family performance of the Colombian
Lopez & José Bernardo Betancourt . .
family business
Alexander Technological Educational PESIELT <2111 U, Refreshments
Estella Adamidou, Kerstin Siakas & Sofia A I . . How can innovations in ICTs and management reinforce family businesses towards 10:30-11:00 &
Kauko-Valli Institute of Thessaloniki; University of Greece, Finland the challenges of the new economy . . Area
Jyvaskyla 15:30 - 16:00
Margit Niemel& University of Jyvaskyla Finland BusinessLink model : A model of family business succession process
Emma (Youyi) Su & Marjan Houshmand University of British Columbia Canada The antecedents and outcomes of successors psychological ownership of their
family businesses
Isabel C. Botero & Shanan R. Litchfield lllinois State Unlve.rSIty;.MISSISSIppI State USA Recruiting non-managerla_l applicants tlo fa_lmlly firms: The role of family ownership
University and size on organizational attractiveness
Tomasz A. Fediuk & Isabel C. Botero llinois State University USA External stakeholder’s perceptions about family firms and their effects on

organization-public relational outcomes

Bart Henssen, Wim Voordeckers, Frank
Lambrechts & Matti Koiranen

Hasselt University; University of Jyvaskyla

Belgium, Finland

Agency and psychological ownership in family firms: Governance and performance
issues

Alicja Hadrys

Poznan University if Econimics

Poland

Effective family business model in light of HPO scores




